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Abstract 

The main aim of this task is to prepare printable materials of the project like press releases, posters, 
leaflets and slide deck for general presentations. This document will describe the material that should 
be disseminated (based on the target audience).  
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Executive Summary 

 

This document describes different promotion, outreach and advertising materials, developed or to be 
developed during the project. These materials are directly related to project dissemination and 
communication activities. The SMART4ALL dissemination plan will identify and organize the 
activities to be performed in order to maximize the impact of the project. The objectives are to 
communicate the right information to the right people at the right time using the right language and 
considering the dissemination needs of the project at each stage of its lifecycle. Communication 
activities aim to communicate the projects activities and results to a wider audience and to support the 
overall dissemination and exploitation strategies. Defining an effective communication policy is 
extremely important for SMART4ALL, a project focusing on networking and technology transfer. 

The purpose of this task is to produce “eye-catchy” and attractive electronic and printed dissemination 
materials, such as the project logo, posters, banners, leaflets and newsletters. The target is to structure 
the visual identity of the project. Printable material with information for different target groups will be 
provided to all partners to distribute at various venues, while electronic copies will be used for online 
publications, articles and other references at local and international press. 
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1 PRINTED AND ELECTRONIC DISSEMINATION MATERIAL 

1.1 Project logo 

The project logo has been developed as a central graphic symbol or visual emblem that will be used 
throughout all the project related materials. The logo is a cornerstone for all dissemination materials. 
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1.2 Project Flyer 

The project flyer will be distributed at events and info sessions. Its double-sided design enables to 
include all the necessary information, such as a project overview, a list of partners and funding 
opportunities. 
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1.3 Project poster 

The project poster can be used at various events, such as seminars, trade shows, conferences etc. It can 
be used as a stand-alone advertising article or to decorate a booth, poster stand or similar. The main 
focus is to advertise funding possibilities.  
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1.4 Roll-up 

The roll-up banner can be used as a stand-alone advertising material in various events, during 
presentations, etc. It can also serve as a backdrop for various other promotional materials (photos etc.). 
The roll-up has been designed to be self-explanatory. 
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2 NEWSLETTERS AND PRESS RELEASES 
 

SMART4ALL newsletter will be crucial to gather leads and continue growing the project database, so 
it will be a key channel of the communication and dissemination strategy. It will be sent quarterly to 
generate more deal flow to spread the word about the project and the open calls. The branding of the 
newsletter will be aligned with the look and feel of the rest of the communication materials. 

 


